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WWe are on a mis-e are on a mis-
sion to empower sion to empower 
battlefi eld opera-battlefi eld opera-

tors to run their best pos-tors to run their best pos-
sible business. Thanks to sible business. Thanks to 
our innovative and fl exible our innovative and fl exible 
laser tag equipment we are laser tag equipment we are 
helping more than 400 op-helping more than 400 op-
erators across 41 countries erators across 41 countries 
do just that.do just that.

TThis Annual Edition his Annual Edition 
of the Lock n Load of the Lock n Load 
caputres the excit-caputres the excit-

ment of last year. ment of last year. 
Aside from industry lead-Aside from industry lead-
ing technology, expert ing technology, expert 
craftsmanship, & hi-tech craftsmanship, & hi-tech 
performance components, performance components, 
Battlefi eld Sports repre-Battlefi eld Sports repre-
sents a global movement sents a global movement 
of battlefi eld operators of battlefi eld operators 
building their businesses. building their businesses. 
In fact, an army of fans is In fact, an army of fans is 
on the march across the on the march across the 
globe. Since the launch of globe. Since the launch of 
S*A*T*R 2 last year battle-S*A*T*R 2 last year battle-
fi eld operators everywhere fi eld operators everywhere 
have loved the new soft-have loved the new soft-
ware, new games, and new ware, new games, and new 
perks.perks.
See you on the battlefi eld See you on the battlefi eld 
Peter LanderPeter Lander
aka “Plan” Founder,                        aka “Plan” Founder,                        
Battlefi eld SportsBattlefi eld Sports
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Brigadier’sBrigadier’s
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3 Ways to make this Year your3 Ways to make this Year your Best  Best 
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1. Visualize. Have a clear vision of what you want.  

 What success means to you. 

2. Plan. Have a plan of how you are going to get from where

 you are now to where you want to be.  

3. Consider.  Audit yourself and your current business. 

 You might need some new equipment or new skills to 

 action your plan. 



55

A
s either established or aspiring entrepreneurs, there’s seems to be 
never enough time in the day to get everything done that you hoped 
to. But if you focus on 3 things then you might just make this year 

YOUR best ever.  Here are 3 ways battlefi eld business operators can get 
prepared for the new year. 

1
. Visualize. Have a clear vision for your success. Whether or not you 
currently have a clearly defi ned business vision, you will be best pre-
pared for 2015 if you dedicate some  time to really think about where 

you are headed this year. If you haven’t previously articulated the purpose, 
values and mission of your battlefi eld business, then now is a good time. 
Just start with defi ning your purpose: the reason your operation exists.         
Questions that help can include:

    
* What is your battlefi eld business’s purpose?  In other words, why does your 
organization exist?

  
* What gets people excited?

2
. Plan. Figure out how you are going to Pull Th is Off . You’ve consid-
ered your “why” now think about the other fundamental questions 
like the what, the who, the how, the where, and the when. Basically 

plan out “the way we do things around here.” If you have a clearly defi ned 
business vision, then you will be well on your way to making this year, your 
best year ever. Your vision needs to be big enough to excite and movitate 
you and your team. And then you need to work out a step-by-step plan to 
make it all happen. 

3
. Consider. Take a Good Look at Yourself & Your Assets. Th is is a 
great time of year to audit everything. Consider yourself as a leader 
and consider your business and what assets it has. What works for you 

right now, and what could be improved? You might need to focus on some 
skills or personal development. Or you might need to get some new equip-
ment to really expand.  

F
inally, what will you need to do now and throughout the year to en-
sure you as the leader of your battlefi eld business. Where will you be 
in 12 months from now? What trade shows, seminars or workshops 

should you attend? Book them into your calendar. What books do you 
need to read or listen to? Buy the fi rst one today to get started. Whatever 
you need to grow with your battlefi eld business, take steps to make that 
happen now. Having a clear vision, establishing a planning process and 
working on your personal development are the best ways to prepare now 
for an amazing year ahead.  For more hints & tips for battlefi eld operators 
read “Right on Target”.

Make this Year YOUR year.



for greatness. We search to make sense. 
We search to remember. We search to be 
inspired,” said Google.  Google found that 
we search for Science more than Fiction. For 
Hope more than Fear.

We were also inspired, such as the Ice Bucket 
Challenge, which saw people across the 
world chucking cold water over themselves 
in order to raise awareness of motor neu-
rone disease (Lou Gehrig’s Disease). 

We were inspired by a school girl, the young-
est recipent of the  Nobel Peace Prize. 

I think one of the most inspiring stories of 
2014  actually comes from Australia. It was  
how commuters, perfect strangers, tilted a 
90-tonne train with their bare hands to save 
a man whose leg had become stuck between 
platform and train.  

Now that’s people power.

StrangersStrangers
helphelpWorld World 

CupCup
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During 2014 there were plenty of ups and downs. We had the excitment of the World 
Cup (soccer) and  we celebrated the Rosetta space mission and India’s Mars Orbiter 
mission. We also had the tragedy of airplane crashes and  the sad good-byes of some 
too soon  departed, such as Robin Williams. What happened in the world was re-
fl ected in what we searched for on Google.  “We search for things we love. We search 

The Ups & Downs of 2014
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YYou Spokeou Spoke - we listened! Introducing a new model that gamers want to see from Battlefi eld Sports. We 
have built a new gaming gun that is great for battlefi elds across the globe. In 2014 Battlefi eld Sports an-
nounced a brand new model the HB14 PDW, as its latest addition to the milsim range. The HB14 is built 

for commercial applications. You asked for: a model - inspired by the latest video games & a model that’s good 
for CQB; a robust build & realistic looking gaming gun; light weight & suitable for younger players but also 
look & feel for the older gamers love; and able to play for hours & hours with a long lasting battery. SATR is 
patented in Australia & the USA and is patent pending in the UK/EU. One of the great features of the technol-
ogy SATR2 is that you can switch your entire arsenal between Indoor/Outdoor mode with a quick zap from the 
Master Controller.  
The HB14 is designed, engineered & made in Australia. Despite its diminutive proportions the new Honey-
Badger’s rugged design is powerful enough to challenge opposition-forces & win. Whether you’re negotiating 
your way back to your base-camp or scanning the area for enemy the HB14 never struggles to lay-down fi re. 

New Gaming Gun: HB14

Its compact size means you can engage the enemy in close quarters battles 
but it can also be effective at standard combat ranges. The model has a long 
effective range which is no mean feat for a gaming gun that’s only 2.2kg 
(5lbs). The new model features a big mylar speaker and a 40mm lens. It is 
powered by a robust and long-lasting 7.2volt NiMH rechargeable battery. It 
can be ordered with or without a forward hand-grip. 

“The HB14 is an awesome addition to our site, based on the Honey Bad-
ger as featured in Call of Duty. The players can’t wait to get their hands 

on it! The HB14 is super light weight, weighing in at 2.2kg means it is suitable for our junior players but also 
cool & realistic enough for our adult players. For CQB this is the model! With a 50mm speaker, means great 
SFX, built robust & tough enough for outdoor use. Love the idea you can customize the gaming gun to suit it 
up, change fore-grips, add torches & other accessories! Battlefi eld Sports have exceeded my expectations on 
design & build, it’s all about the player experience and the HB14 is just awesome,” said David Pointin, Laser-
gaming Oxford, UK.
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BFS UK creates a Dauntless ExperienceBFS UK creates a Dauntless Experience  

The premier of sci-fi  movie Divergent 
was celebrated with a fan experience 
outside the Odeon cinema in Leices-
ter Square London and Battlefi eld 
Sports UK was asked to create the 
Dauntless initiation test.
Throughout the weekend of 29 & 30 
March, the red-carpet location was 
transformed into the fi lm’s dystopian 
setting. Fans participated in ‘initiation 
tests’ & ‘dauntless training’, similar 
to what Divergent’s protagonist Tris 
Prior does in the movie. The fi lm, is 
based on Veronica Roth’s young-adult 
novel of the same name.
In the movie, Tris, experiences the 
excitement of a “capture the fl ag” 
combat game. Fans got a chance to 
also vie for glory in a Dauntless-like 
test. Fans became Dauntless Initiates 
for the weekend. Initiates were chal-
lenged to an obstacle course where 
they had to shoot a series of elec-
tronic targets and negotiate their way 
through a maze of doors & walls. 
Then initiates had to capture a fl ag of 

their team’s color & return to base. 
Using SATR2 technology the fans 
really loved the Dauntless Initiation, 
there were endless queues for this 
experience. 
“The event was attended by more 
than 5,000 DIVERGENT fans & Bat-
tlefi eld Sports UK designed two in-
teractive experiences that were based 
on Dauntless, one of the factions from 
the movie,” said Lisa Pointin. 
“The Battlefi eld Sports UK & EU 
team were out at Divergent’s star 
studded fi lm premier. Battlefi eld 
Sports’ new SATR2 was used to initi-
ate thousands of fans into Dauntless 
and they loved it!” said Lisa.
“We approached to provide an in-
teractive target shooting experience 
using SATR2 for the DIVERGENT 
movie premier,” said Lisa. 
“The movie fans loved the in game 
real time hit feedback & stats were 
awesome.” said Lisa. 
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Hick’s Place is an outdoor activities & event 
center. They are located just off the back roads 
in Iowa where they live, farm natural beef and 
raise their family. Jenni & Troy (aka Hick) 
Stevenson have a very unique property. They 
both wanted to create a place where people could 
connect with Mother Nature & one another.
“One day, our sons were headed off to the 
woods on the South side of our pond to play 
Army. That simple idea sparked the idea for 
the creation of Hick’s Place,” said Jenni.
“We started our research three years ago. We 
knew that we needed equipment that could be 
self-suffi cient on 5 acres in the woods, tough 
enough to handle 5 year olds, yet have enough 
programming options for our local military to 
use. I created vision tours & asked local business 
owners & friends out to our acreage to explain 
our dream & how to make it a reality. We found 
that there was only one company that could meet 
all of our needs. That company was Battlefi eld 
Sports, and their Battlefi eld LIVE gaming. We 
invested our savings, it just had to work, & it had 
to last for many years to come. Battlefi eld Sports 
offered help with the equipment, marketing, 
collaboration with other owners, & so much more 
at no additional cost. It was just part of being one 
of the Battlefi eld Sports Operators,” said Jenni.
Before launching Hick’s Place Adventures Jenni 
was a business consultant who helped others create 
their businesses including: policy & procedures, 
marketing, branding, & more, so their new business 
adventure was the perfect combination of their 
life’s work & past experiences including managing 
children’s programs & prior military service.
Troy aka Hick always had been an outdoorsman 
& continues to be so. He really enjoys teaching 
children how to hunt, fi sh & experience 
Mother Nature and all that she has to offer.
“To launch a new & unique business, you need 
to let people know where you are located and 
what you have to offer. Year one we did a lot of 
traditional forms of advertising: TV commercials, 
radio, & newspaper. We went out & spoke with 
everyone that we could. However, the most 
successful form of advertising is word of mouth 
and social media. We give our guests an authentic 
experience, they have fun, & we appreciate the 
fact that they then share our news.  This has 
tripled our business in just one year!” she said.
“We are very passionate about what we do, we care 
about the experience everyone has, we focus on 
that, & the rest just falls into place. Our business 
is not money driven, it is people driven,” she 
said. “My best advice for someone wanting to 
own their own battlefi eld would be to make sure 
to fi nd ways to make their business as diverse as 
possible with as many options for income as they 
can get & to ask others for ideas,” she said.

Jenni & Troy from 
Hicks Place

A FAMILY ADVENTURE PARK.A FAMILY ADVENTURE PARK.
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ZOMBIE GAMES ARE INFECTIOUS
2014 was the Year of the Zombie, zombie games that is. 
Haunted attractions and battlefi eld operators alike added 
Battlefi eld UNDEAD to their line up. Halloween has always 
been popular in the United States and this year the adventure 
was no exception.
New England’s largest haunted attraction has added a tacti-
cal combat arena to its arsenal - the Factory of Terror created 
“Mission Combat.” Thrill seekers can now travel by train 
direct to the zombie apocalypse. Sacramento brothers Chris 
and Mike Hart run the Zombie Train. Their mantra is simple: 
ride the train + shoot zombies.
Knotts Berry Farm in Buena Park, California is one of the 
top Theme Parks in the USA. Each Halloween it transforms 
into Knotts Scary Farm. During 2014 they launched Special 
Ops: Infected. Park patrons could hunt zombies armed with 
a gaming gun. The thrill went viral on Facebook a 1 minute 
clip has been watched almost 800,000 times and shared just 
shy of 17,000. Bring on next year!
The crew at Battlefi eld LIVE Arizona embraced their inner 
geek at Phoenix Comicon. They entertained more than 1,400 
brave souls who dared themselves to experience the Battlefi eld 
UNDEAD zombie gauntlet.
Zombies were also popular in Europe. Jurjen Schipper and 
the crew from Battlefi eld LIVE Netherlands converted an in-
nocent camping ground in Groede to a scene of terror. In this 
case the Zombies had guns [main picture right].
To support all these horror shows Battlefi eld Sports has intro-
ducted the Zombie Gauntlet Pack. Often zombies do not have 
gaming guns, instead they have the new zombie packs [see 
above, pack does not include the mask]. They can be discretely 
donned as part of an actor’s costume. Importantly, when gam-
ers shoot the zombies, they know instantly if they’ve got them.  
This year get your zombie grove on, contact Battlefi eld Sports 
today. 

Battlefi eldBattlefi
UNDEADUNDE

ZZombieombie
GauntletGauntlet
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Battlefi eldfi eld
UNDEADAD
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  From Ski Resorts to Indoor WarehousesFrom Ski Resorts to Indoor Warehouses

a club-house.

    P:3. Somewhere to “pee” – 
conveniently positioned and clean 
washrooms are a must.

Step 2: Negotiating a Deal 

Suitable venues could be pri-
vately owned conference centers, 
scout camps or resorts. We do not 
recommend schools or national/
public parks for commercial op-
erations.

If your preferred venue already 
has a history of renting their 
facilities to groups this is a good 
start. The next step is to find out 
if the venue is available for use 
on the weekends. Since we are an 
entertainment business our peak 
periods are Friday afternoon, Sat-
urday and Sunday. Phone and ask 
for the Facilities Hire Manager, 
ask if it is a bad time to talk, ex-
plain briefly what you do. Here’s 
an example:

“Hi, my name is [your name], I 
am the Events Co-ordinator [or 
whatever you have chosen as a 
position title] at [your business 
name]. We run interactive team 
games for entertainment (laser 
tag). I am expanding into this 
area, and I was wondering if you 
hire out your facilities to groups 
such as mine to run team events?”

If they say no, fine, move onto 
your next option. If they are inter-
ested in finding out more, arrange 
a face-to-face meeting. If they 
are not sure offer to post them an 
info pack. There is an example 
info pack in the Battlefield Sports 
University.

A good location is a key ingredient 
in your business success. The key 
element is:
    * Location
    * Location, and
    * Location.

Step one, scan your region for likely 
venues.

Choosing an Indoor Laser Tag 
Venue

If you are considering indoors then 
you need to balance venue rent 
against the building’s location and 
size.

While huge warehouse arenas have 
been popular recently, we recom-
mend that size might be sacrificed 
for location. Yes, sacrifice space 
for a bustling, vibrant place that 
has better foot-traffic (or at least 
great visibility from the interstate or 
motorway and easy access and lots 
of car parking). A location that has 
busy foot-traffic is more important 
than space.

Choosing an Outdoor Laser Tag 
Venue

For forest fields, ideally you would 
be part of a busy, multi-activity site. 
The best sites can be seen from the 
Interstate or Motorway. Either way 
your drawing population includes 
people with 30 to 45mins drive.

Local authority charges & business 
rates for services, including waste 
collection, might effect desirability 
of a premise. You should also check 
whether local planning restrictions 
will allow you to use the building/
forest for the purpose you intend.

If the venue already is zoned for 
multi-activity outdoor recreation, 
like a ski resort, you might be able 
to start straight away. But it is best 
to check with your local authorities 
as regulations differ from county to 
county. Three “Ps” - the Ultimate 
Selection Criteria. Once you’ve 
found a likely venue, the key selec-
tion criteria to consider are, the 3 
“Ps”:

    P:1. Somewhere to play – con-
sider how flat/wooded the terrain is.

    P:2. Somewhere to park – easy  
access to the battlefield, and ideally, 

Lock n Load

Then follow them up a couple of 
days after they received your info.

As well as being able to meet in 
person to the manager, to build 
rapport, it is a good chance to 
demonstrate how safe the equip-
ment is. By the way, if the venue 
is run by committee, I strongly 
recommend seeing if you can pre-
sent to the entire committee.

Another benefit of including Bat-
tlefield Sports’ gaming inflatables 
into your arsenal is that you can 
run mobile events which drive 
bookings to your fixed location. 
Plus, as you are invited to differ-
ent premises for special events 
always keep your eyes open for 
future booking possibilities.

Determining the amount you pay 
for your rent is important. We’ve 
found that a percentage of the 
takings works well. As a rule of 
thumb we usually pay the landlord 
10% of turnover excluding sales 
tax. This is good system because it 
is linked to the number of people 
admitted. These sort of deals mean 
that your landlord is incentivized 
for you to increase your gamer 
numbers. It is a win/ win situation. 
This way the busier you get, the 
happier your landlord will be. 

Alternatively you could organ-
ize to pay a per head amount. We 
believe it is really important to 
build a friendly relationship with 
your landlord. Ongoing communi-
cation is an important element to 
this. Whatever option you go for, 
there’ll be advantages and dis-
advantages. So make the most of 
what you’ve got.

How to Select the Right Location for your Battlefi eldHow to Select the Right Location for your Battlefi eld
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SATR2 has 69 Weapon EmulationsSATR2 has 69 Weapon Emulations  

Not the chocolate treat or the pretty 
Faberge egg. No this type of Easter 
Egg is a harmless surprise secreted 
somewhere in a video game or gaming 
system.
“Easter eggs” are harmless features 
and jokes hidden within computer 
programs by software developers with 
a sense of humor. Most everyday users 
are unaware Easter eggs actually exist.
Nowadays a secret Easter egg has 
become associated with technology, 
and can be found in everything from 
software—especially video games—to 
hardware where designers will include 
graphics and messages on circuit 
boards.
For example, Gizmodo discovered one 
of the fi rst software Easter Eggs was 
from the Development Team of the 
Apple Mac. Previous versions of the 
Apple Macintosh SE secreted an image 
of the computer’s development team 
hidden away in the ROM, all you had 
to do was hit the debug button and then 
type ‘G 41D89A’ to discover it.

What is the EASTER EGG within 
SATR? Just like the Apple develop-
ment team, the developers of the pat-
ented gaming technology let a secret 
little surprise, a little bit of themselves, 
within the system.
Owen SMG
SATR has 69 weapon emulations, the 
Owen SMG is one. The SATR com-
mentry which describes the Owen 
SMG says: “The Owen submachine 
gun features a 33 shot magazine, fi res 
fully automatic only, has short range, 
has 6 spare magazines of 9mm parabel-
lum ammunition and takes 4 seconds 
to reload. About 45 000 Owen SMGs 
were made in Australia from 1942. 
These remained in service with Aus-
tralian forces until the 1960s. These 
weapons were well liked by soldiers 
due to their robustness, reliability and 
simplicity.”
Visit the web site to fi nd out who’s 
voice that is. 
http://www.battlefi eldsports.com/news/
fi nd-the-easter-egg-inside-satr

FIND
THE  
EASTER
EGG
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One of the perks with the patented SATR system is the aftermarket One of the perks with the patented SATR system is the aftermarket 
props available to you. Here is a brand new aftermarket addition for props available to you. Here is a brand new aftermarket addition for 
British and European battlefi elds, introducing the STEN GUN.British and European battlefi elds, introducing the STEN GUN.

The Sten was a family of British 9mm sub-machine guns which was The Sten was a family of British 9mm sub-machine guns which was 
used extensively by British and Commonwealth forces throughout used extensively by British and Commonwealth forces throughout 
WW2. STEN actually stands for the intials of the weapon’s chief WW2. STEN actually stands for the intials of the weapon’s chief 
designers: Major Reginald designers: Major Reginald SShepherd, and Harold hepherd, and Harold TTurpin, and urpin, and ENEN  
for Enfi eld. It has a magazine capacity of 32 rounds. It operates fully for Enfi eld. It has a magazine capacity of 32 rounds. It operates fully 
automatic only.automatic only.

It as a recoil value of 2 (i.e. 1 second). It has a rate of fi re of 450 It as a recoil value of 2 (i.e. 1 second). It has a rate of fi re of 450 
rounds per minute. It has a default of short range. It has 6 spare rounds per minute. It has a default of short range. It has 6 spare 
magazines of 9mm parabellum ammunition. And it takes 4 seconds to magazines of 9mm parabellum ammunition. And it takes 4 seconds to 
reload.reload.

If you confi gure the emulation to include stoppages the jam rate is If you confi gure the emulation to include stoppages the jam rate is 
quite high to refl ect the inherent unreliability of the WW2 weapon. It quite high to refl ect the inherent unreliability of the WW2 weapon. It 
was one of the most crude and ugly SMG designs of WW2. But more was one of the most crude and ugly SMG designs of WW2. But more 
than 4 million STEN’s of different versions were made from 1941 than 4 million STEN’s of different versions were made from 1941 
until 1945. The Sten Gun was originally made in the United Kingdom until 1945. The Sten Gun was originally made in the United Kingdom 
and so is this aftermarket SATR version.and so is this aftermarket SATR version.

SATR Sten Gun SpecsSATR Sten Gun Specs
    * Weight: 1.98kg (4½lbs)    * Weight: 1.98kg (4½lbs)
    * Barrel length: 500x50 mm (19¾  x 2”)    * Barrel length: 500x50 mm (19¾  x 2”)
    * Magazine Size: 220x52x40 mm (8¾ x 2¼ x 2” approx)    * Magazine Size: 220x52x40 mm (8¾ x 2¼ x 2” approx)
    * Lens Size: 40mm (2½”)    * Lens Size: 40mm (2½”)

These Sten sub-machine guns are made by Duncan Bell from Battle-These Sten sub-machine guns are made by Duncan Bell from Battle-
fi eld LIVE Lancashire. If you are interested in fi nding out more about fi eld LIVE Lancashire. If you are interested in fi nding out more about 
the SATR Sten then just email me. PLEASE quote #SATRSTEN for a the SATR Sten then just email me. PLEASE quote #SATRSTEN for a 
special deal.special deal.

OUT NOW

Right on Target
Co-Authors Nicole and Peter Lander 
have a new edition of their popular 
book “Right on Target.” 

This time it is available in a conven-
ient e-book PDF format. 

Have you ever wanted to start your 
own business? Do you want to lever-
age off the booming online, video and 
console gaming megatrend? 

Today you can take video games from 
a keyboard or games controller ex-
perience and morph them into a live, 
interactive sport: LIVE gaming. 

Gamers experi-
ence a new blend 
between exercise 
and entertainment 
- exertainment. 
“Right on Target” 
is the first book of 
its kind. 

It offers budding 
gaming entre-
prenerus the inside 

running towards success in the brand 
new live gaming industry. 

Authors Nicole & Peter Lander are 
pioneers in this sector. From a small 
battlefield in tropical Australia, they 
expanded the sport across the world 
and spread the phenomenon like wild-
fire. 

The new edition of the book cov-
ers the latest in live gaming industry 
trends, what it takes to be a live gam-
ing professional, battlefield market-
ing, and much more. 

Email today us to get your copy, 

nicole@battlefieldsports.com 

E-BOOK E-BOOK Aftermarket
STEN GUN



as the pioneers of new adventures and new 
experiences onboard Australian ships.  We 
constantly innovate and update our product to 
keep with, and lead, the times.  Our research 
shows people’s holiday tastes are chang-
ing.  They want more out of their holiday and 
we’re offering that with P&OEdge.”

Laser Tag: A Hit for the Whole Family

The expanded laser tag program of games 
has been carefully selected to ensure there is 
something for everyone.

Teens will have the opportunity to test their 
mettle like a live video game whilst kids will 
have fun playing high tech hide and seek. In 
fact laser tag is a big hit for young and old. 

The new games are suitable for players from 
six years old up to the young at heart.

The laser tag equipment, supplied by Battle-
field Sports, offers guests the flexibility to 
play either indoors or outdoors.

The package consists of 11 red team Cobra 
gaming guns and 11 blue team Cobras gam-
ing guns, a Master Controller, plus a Domina-
tion Box. All the equipment has the patented 
SATR2 system.

“The P&O team was impressed with our 
Battlefield Sports’ durability and flexibility,” 
said Canditta Natakuapa, Sales C.O. Austral-
asia. For those with an appetite for adventure, 
book your next cruise with Pacific Dawn.

Cruising TagCruising Tag          
P&O Cruises chooses Battlefi eld Sports Laser Tag Equipment to P&O Cruises chooses Battlefi eld Sports Laser Tag Equipment to 
Expand their Laser Tag Adventures  Expand their Laser Tag Adventures  
A new adventure with a high tech edge is ex-
panding across the high seas. Pacific Dawn 
Cruise Ship now has Laser Tag. Australia’s 
leading cruise line P&O Cruises is rolling 
out its laser tag onto Pacific Dawn, having 
originally been launched on Pacific Jewel.

The P&OEdge program is the world’s largest 
adventure park at sea and gives passengers 
the opportunity to climb, swing, and now 
play high tech hide and seek in parts of the 
ship which had previously never been seen 
by guests.

“P&OEdge is about creating some high 
adrenaline adventure activities on the cruise 
ship. Being onboard a cruise ship gives you 
an extra dimension because you have the 
movement of the ship. Most adventure activ-
ities are done on land. Now once you are on 
the ship you have that extra element, you’ve 
got a real adrenaline rush. It is terrific,” said 
John Sharpe of Pacific Adventures, designer 
of the P&OEdge program.

The thrill-seeking program features 20 
adrenalin-pumping activities specifically de-
signed by Brisbane based Pacific Adventures 
to make use of the ship’s existing architec-
ture.

P&O Cruises’ passengers love their rock 
climbing, segways, and zip lines can now 
add a new brand of laser tag to their onboard 
adventures.

P&O Cruises Senior Vice President Tammy 
Marshall said: “P&O has always been known 

Lock n LoadLoocckk nn Loaaadddd



In-Game PerksIn-Game Perks
The latest  version of  the patented digital  laser tag technology from Batt lef ie ld 
Sports  –  SATR2 – now brings you the “Mystery Box”.  A Mystery Box enables  a 
gamer’s  to  receive a new random weapon emulation.  The Mystery Box is  inspired 
by the random weapon generator featured in Zombies maps in Call  of  Duty.

SATR 2 also offers  gamers a Weapon Box. 
A weapon box is  used to provide a weapon 
emulation upgrade.  Unlike the Mystery Box 
which is  a  random upgrade (or downgrade) . 
The Weapon Box enables  an exact  weapon 
change.  Typical ly  gamers might start  with a 
semi-automatic  r i f le  (e .g  Colt  M1911 pistol) 
and try to get  to  weapon box to receive an 
upgrade to an automatic  r i f le  (e .g .  AK47).

Another one of  the in-game perks is  “Cure 
Box”.  The Cure Box is  usual ly  a  metal  box 
with a sensor embedded in resin on i ts  l id, 
together with several  colored buttons,  and 
a handle on i ts  s ide.  In order to act ivate the 
Cure Box,  a  gamer must  be next  to  the box 
and press  the green button.  The computer 
inside the Cure Box wil l  automatical ly  give 
the gamer a “cure” of  the zombie virus. 

An armor box is  used to provide a hit  point 
(or health)  upgrade to s imulate armor.  The 
armor perk is  designed to s imilar donning a 
Kevlar vest  or “bullet  proof” vest  or s imi-
lar.  The Armor box enables  an exact  Hit 
Point  (HP) change.  Gamers start  with 5HP 
& try to get  to  armor box to receive an up-
grade to 8HP.

When a gamer successful ly  gets  a  respawn 
their gaming gun issues the SFX “Res-
pawned” or “Reactivated” or another sound 
effect  depending on which language the unit 
is  set  to .  Now, a batt le  box set  as  a  Medic 
Box can auto respawn.  It  can re-spawn gam-
ers automatical ly  in the zone (new) or res-
pawn at  the press  of  a  button. 

Find out  how SATR2 can benefit  your batt lef ie ld business ,  contact  your local  con-
sultant  today. 



Battlefi eld Sports scored a victory as IP Australia upheld a patent that protects the SATR system. This 
means the gamer experience that Battlefi eld Sports delivers is unique. This patented technology has 
transformed game play – gamers know when they’ve got their opposition via sound effects and light ef-

fects in any terrain without the need of central computer system. Experience has shown that repeat business 
has been much greater with the new patented SATR system versus older systems.

A Victory for Battlefi eld Sports. Battlefi eld Sports has been successful in a legal battle when a Senior Ex-
aminer upheld the validity of its Australian patent. A group, who previously worked for Battlefi eld Sports, 
asked IP Australia to “re-examine” the patent which protects the renowned real-time hit-feedback in any 
terrain using Battlefi eld Sports’ innovative peer-to-peer software.

This third party initially asked IP Australia to “re-examine” the patent in May 2013. This request failed. 
The reexamination was fi nalized in Battlefi eld Sports favor in August 2013. After an advertising period the 

cycle was completed in February 2014. This third party then 
tried again in August 2014 and asked for a second “re-exami-
nation”. This time the result was very quick. This request also 
failed. The re-examination was fi nalized in Battlefi eld Sports 
favor in September 2014. 

This close examination of the patent has indeed strengthened 
our resolve and has confi rmed that the SATR patent is resil-
ient. Battlefi eld Sports submitted its patent application, origi-
nally, back in December 2006. The patent application number 
is 2007335257. The patent has also been approved in New 
Zealand, in the USA, and is currently pending in the EU/UK.

Innovation is Battlefi eld Sports’ lifeblood. 

The team at Battlefi eld Sports started their innovations in the Laser Tag industry in 1999. The team contin-
ue to innovate and bring new products to market. Battlefi eld Sports has recently announced more and more 
innovative features, in SATR such as: 
        * system integrated domination box
     * the mystery box, and other gamer perks
     * spawn-bot
     * expanded zombie games, and
   * many other features valuable for operators such as shoot to change indoor/outdoor mode
 * shoot to change the muzzle fl ash and hit light colors.

BattlefieldBattlefield
sports wins patent battle sports wins patent battle 
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We also published 12 Frontline 
newsletters for gamers to 502 
subscribers.  
We helped 124,557 visitors 
with information, news and 
resources about Battlefi eld 
Sports via the web site (www.
Battlefi eldsports.com)  
We upgraded 1,933 gaming 
units to SATR 2 with its launch 
in February 2014 (excluding 
those from our own arsenal).
We invited all of our Battlefi eld 
Operators for their feedback in 
our annual Client Survey, now 
in its 10th Year! 
Our videos went viral. They 
were viewed exactly 90,698 
times across 5 YouTube chan-
nels with 115,034 minutes 
watched during 2014. That’s 
nearly 2,000 hours of viewing. 
Our most popular video has 
been, in total, watched 617,081 
times since publication. 
We engaged 1,271 new Face-
book fans in 2014, now total-
ing 7,134 at January 1st.
Of course, milions of games 
were played all over the world. 
And last, but by now means 
least, we welcomed Battlefi eld 
Operators across 10 countries 
to the battlefi eld family. 

Here’s Battlefi eld Sports by the Numbers in 2014 

We hosted 3 Road Shows in 3 countries throughout February and March – Australia, USA, & UK. If you 
missed out on participating in one of these, we will be exhibiting at the AALARA conference this May on 
the Gold Coast. 
During 2014, we published 12 Lock n Load newsletters for Battlefi eld Operators, to 2,280 subscribers. 
Plus we published 1 Lock n Load Annual last January (just like this one!)

SATR2 Spreading Like WildfireSATR2 Spreading Like Wildfire
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YOU’VE SEEN THE MOVIES, YOU’VE PLAYED THE GAMES NOW... LIVE EM
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Award WinningAward Winning

TAKE THE SATR TOUR 
Scan Here

In fact 56 other organizations didn’t make the Top 100 In fact 56 other organizations didn’t make the Top 100 
but were listed as Honorable Mentions, with seven of but were listed as Honorable Mentions, with seven of 
these from the Sunshine State.these from the Sunshine State.
“After more than a decade of innovation we are still “After more than a decade of innovation we are still 
just getting started and we have some great innovations just getting started and we have some great innovations 
planned for 2015 and beyond. We are grateful for hav-planned for 2015 and beyond. We are grateful for hav-
ing some of the most loyal and passionate gamers and ing some of the most loyal and passionate gamers and 
battlefi eld operators in our clan,” said Nicole Lander, battlefi eld operators in our clan,” said Nicole Lander, 
co-Founder Battlefi eld Sports.co-Founder Battlefi eld Sports.
Anthill’s SMART 100 recognizes not just innovative, Anthill’s SMART 100 recognizes not just innovative, 
and unique products, but also ranks products based on and unique products, but also ranks products based on 
their potential to achieve consumer adoption and com-their potential to achieve consumer adoption and com-
mercial success.mercial success.
The Anthill Smart 100 is designed to encourage, pro-The Anthill Smart 100 is designed to encourage, pro-
mote and support innovation in Australia, it identifi es mote and support innovation in Australia, it identifi es 
and ranks new Australian innovations by applying and ranks new Australian innovations by applying 
a combination of crowd sourcing, collaboration and a combination of crowd sourcing, collaboration and 
common-sense.common-sense.
“We are delighted to receive this prestigious award.” “We are delighted to receive this prestigious award.” 
said Nicole. said Nicole. 
“Accolades such as this recognize not only the innova-“Accolades such as this recognize not only the innova-
tive nature of our invention but the fact that our technol-tive nature of our invention but the fact that our technol-
ogy has been successfully commercialized and we’ve ogy has been successfully commercialized and we’ve 
sold into more than 40 countries is a testament to the sold into more than 40 countries is a testament to the 
hard work of the team at Battlefi eld Sports,” said Nicole.hard work of the team at Battlefi eld Sports,” said Nicole.
“Innovation is future focused. It is about identifying and “Innovation is future focused. It is about identifying and 
solving problems in ways that will change the way we solving problems in ways that will change the way we 
live, do business and think,” said Anthill founder and live, do business and think,” said Anthill founder and 
Editor-In-Chief James Tuckerman.Editor-In-Chief James Tuckerman.
For the full list of winners see Anthill Australia.For the full list of winners see Anthill Australia.
Readers Choice AwardsReaders Choice Awards
Battlefi eld Sports’ SATR 2 was also honored to be Battlefi eld Sports’ SATR 2 was also honored to be 
named number 37 in Anhill’s Smart 100 Readers named number 37 in Anhill’s Smart 100 Readers 
Choice Awards. Choice Awards. 

Battlefi eld Sports has been named in the Top 100 of Anthill’s SMART 100 Awards for its SATR 2.0 Battlefi eld Sports has been named in the Top 100 of Anthill’s SMART 100 Awards for its SATR 2.0 
patented digital technology. patented digital technology. 
The winners of Anthill’s SMART 100 (2014) includes a diverse range of innovations from across the The winners of Anthill’s SMART 100 (2014) includes a diverse range of innovations from across the 
nation.nation.
The Top 100 were selected from more than 700 entries. Battlefi eld Sports was one of only 17 innova-The Top 100 were selected from more than 700 entries. Battlefi eld Sports was one of only 17 innova-
tive enterprises from Queensland to make the cut.tive enterprises from Queensland to make the cut.
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Thorughout 2014 award-winning combat entertainment 
brand, Battlefi eld Sports continued to re-invent its 
gaming gun collection for you. This Battlefi eld Sports’ 
collection features a re-designed Mortia (Sniper 
and SAW version), a new Spitfi re, a brand new 
model HB14, and a new Mini Domination Box.
As with all of the Battlefi eld Sports range these new 
models offer the Predator Targeting System. This 
system features a triple muzzle fl ash. Inspired by 
the Predator Movies, you get not 1 but 3 LEDs.  
The series of commerical gaming guns are all designed 
for exceptional performance and durability. For example 
these new models have more robust barrel sensors 
which are now set in resin for better water resistence. 
Morita
This is for the recruits who want to be snipers. This 
is for the soldiers who play for their clan. Morita is a 
giant hulking piece of machinery. This gaming gun 
packs a punch. The Mark I Morita was fi rst introduced 
to our arsenal back in 1999. This version had no vents 
on the barrel shroud. Then in 2002 we introduced the 
Mark II Morita. This model had circular vents on the 
barrel shroud. Back in 2007 we again introduced a new 
model, the Mark III Morita. The barrel shroud changed 
to three diagonal slits. Now we have released the Mark 
IV Morita. The new model has a series of vertical barrel 
shroud slits. Today we have both the Sniper and the SAW 
models available both with super long range gaming. 
Spitfi re 
The new Spitfi re is a signifcant evolution on the 
previous design. The Spitfi re is set to spice up the 
gaming gun segment, as one of the most powerful and 
robust gun models in its class. Here’s whats new: a 
new precision engineered lens assembly with a 90mm 
focus length. A re-design of the SATR radio antenna 
placement from the top to the side of the machine 
pistol’s barrel to be consistent with Battlefi eld Sports’ 
other metal gaming guns, and a new stainless steel 
trigger assembly and handle spine. Complementing 
its enhanced design, the Spitfi re maintains its 40mm 
lens for long rang gaming in a compact design.  
HB14
Battlefi eld Sports’ designers took advantage of brand 
new model architecture to create an exciting new model 
gaming gun - the Honey Badger or HB14. Characterized 
by a new silhouette with a feature magazine housing, 
the HB14 makes a powerful impression. Launched late 
in the year the HB14 enables operators to do option 
up with a fore-grip and sling. While the main body is 
black the feature magazine is available for the limited 
time in two colors (black on black, or black on grey). 
This new model was intended to stand apart andmake 
its own statement. New from the ground up the 
heavy-duty battery has moved to be housed in the 
magazine, this gives the model better handling and 
balance. The HB14 had to echo the best elements 
of the Battlefi eld Sports gaming gun DNA - mature 
design, great proportions, purposeful stance and style. 

Top to Bottom: Morita 
(close up), Spitfi re, 

HB14 & Mini Dom Box                     NEW MODLES NEW MODLES FOR YOUFOR YOU

Mini Domination Box
The new mini Domination Box builds on the 
Battlefi eld Sports’ tradition of quality and 
functionality. The Mini Domination Box integrates 
the new SATR2 software functionality with this 
new hardware. Gamers easily and intuitively 
identify the function of the battle box. 
Conclusion
In conclusion, all these new gaming gun models 
epitomize Battlefi eld Sports’ hallmarks of 
outstanding commercial vigor, gamer thrill, 
and quality. All are exciting additions to the 
2014 line up. Ask for more info today. 

www.Battlefi eldSports.comwww.Battlefi eldSports.com



Christian Booker is from Evans Head a small town in New South Wales started his mobile laser tag Christian Booker is from Evans Head a small town in New South Wales started his mobile laser tag 
business a little over a year ago. Evans Head has a population of less than 3,000 people. But today business a little over a year ago. Evans Head has a population of less than 3,000 people. But today 
Christian has doubled his business, doubled his arsenal size to cope with local demand. How did he Christian has doubled his business, doubled his arsenal size to cope with local demand. How did he 
do it?do it?

Christian booked into the local shows and fetes. “It has been busy. We got into the show circuit. It Christian booked into the local shows and fetes. “It has been busy. We got into the show circuit. It 
was hard to get into but [at each event] we put out a lot of fl yers. In one show we picked up fi ve more was hard to get into but [at each event] we put out a lot of fl yers. In one show we picked up fi ve more 
jobs, all weekend private parties.”jobs, all weekend private parties.”
  
This is fantastic because by running an attraction at a local show or school fete you are giving a This is fantastic because by running an attraction at a local show or school fete you are giving a 
sample to your potential customers with a 5 minute game. It whets their appetite.sample to your potential customers with a 5 minute game. It whets their appetite.

“We had a lot of walk through customers. We didn’t make so much money after I paid wages. But “We had a lot of walk through customers. We didn’t make so much money after I paid wages. But 
we got a lot of customers through the door. And gave out a lot of pamphlets. And we have a lot of we got a lot of customers through the door. And gave out a lot of pamphlets. And we have a lot of 
phone calls which came in as a direct follow up. It has pretty much booked me out December and phone calls which came in as a direct follow up. It has pretty much booked me out December and 
January,” said Christian. So even after he has doubled his arsenal, he is still almost booked out for January,” said Christian. So even after he has doubled his arsenal, he is still almost booked out for 
the next two months. It is a “sweat-equity” promotional program. Little cash outlay but lots of hard the next two months. It is a “sweat-equity” promotional program. Little cash outlay but lots of hard 
graft.graft.

Spawn-Bot - Automatic RespawnSpawn-Bot - Automatic Respawn
Christian and his crew run Domination Games for his show circuit and he’s just upgraded to SATR2 Christian and his crew run Domination Games for his show circuit and he’s just upgraded to SATR2 
to get the spawn-bot (auto respawn feature). “[The Spawn-Bot] is working well for the shows, and to get the spawn-bot (auto respawn feature). “[The Spawn-Bot] is working well for the shows, and 
fetes as well. The gamers quickly run through the respawn zone and automatically get a respawn. So fetes as well. The gamers quickly run through the respawn zone and automatically get a respawn. So 
they don’t have to press the button a thousand times a day. It makes it really easy. I have fi ve workers they don’t have to press the button a thousand times a day. It makes it really easy. I have fi ve workers 
and they love it. They think it is so much easier. Even doing the mission briefi ng, the gamers just get and they love it. They think it is so much easier. Even doing the mission briefi ng, the gamers just get 
it.”it.”

The growing demand has meant that Christian’s The growing demand has meant that Christian’s 
mobile laser tag business “Aim to Please” and mobile laser tag business “Aim to Please” and 
grown great guns. grown great guns. 

“We started out with just one kit, 24 gaming guns “We started out with just one kit, 24 gaming guns 
and accessories. Now we have 50 gaming guns so and accessories. Now we have 50 gaming guns so 
we can run two jobs simultaneously,” he said.we can run two jobs simultaneously,” he said.

“And now we are looking to expanding even more.” “And now we are looking to expanding even more.” 
Christian bought an existing business. “The old Christian bought an existing business. “The old 
gaming guns were analog, so I searched around and gaming guns were analog, so I searched around and 
found Battlefi eld Sports on the internet. Someone found Battlefi eld Sports on the internet. Someone 
else has also told me about Battlefi eld Sports. I meet else has also told me about Battlefi eld Sports. I meet 
Peter Lander and the team and I haven’t looked Peter Lander and the team and I haven’t looked 
back. It has been really good actually,” he said. “Now I have 26 Cobras and 24 Scorpions, 3 Master back. It has been really good actually,” he said. “Now I have 26 Cobras and 24 Scorpions, 3 Master 
Controllers, 6 Medic Boxes / Domination Boxes and getting more and more demand,” he said. “I Controllers, 6 Medic Boxes / Domination Boxes and getting more and more demand,” he said. “I 
have double bookings every weekend. And a fair few triple bookings,” he said. have double bookings every weekend. And a fair few triple bookings,” he said. 

We wish Christian well for his next year of expansion. To fi nd out more about starting or expanding We wish Christian well for his next year of expansion. To fi nd out more about starting or expanding 
your own mobile laser tag business contact your local Battlefi eld Sports consultant.your own mobile laser tag business contact your local Battlefi eld Sports consultant.

How 1 Guy Doubled 
his Business in a Year
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WORLDWIDE—Contact Us
Email: info@battlefi eldsports.com
Web: www.battlefi eldsports.com 

BLOG
For the inside running on the “behind 
the scenes” of Battlefi eld Sports visit 
Nicole’s blog—http://battlefi eldlive.
livejournal.com/

YOUTUBE
Watch the latest video clips re live 
gaming on YouTube, visit www.
youtube.com/battlefi eldlive

FACEBOOK - more 
than 7,000+ fans! 
FOR GAMERS visit http://www.face-
book.com/Battlefi eldLIVE
FOR OPERATORS visit: www.face-
book.com/Battlefi eldSports 

Linked In
The offi cial group on linked in 
for Battlefi eld Live Business 
owners is now open. Join now.

BFS University  Visit www.
battlefi eldsports.com home pge & 
click on “log in” (with your user-
name/password) to see the latest 
high res photos.
TWITTER
Get the very latest. www.twitter.
com/battlefi eldlive 
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The Rise & Rise The Rise & Rise 
of GEEKof GEEK  

RAYCHUL MOORE
With the rise and rise of superhero movies, comic book 
conventions and big budget fantasy TV shows it is now 
hip to be geek. 
Many famous blockbuster movies have been based on 
comics, from the obvious Batman, Superman and X-
men to the gritty Aliens vs Predator. 
The fantasy movie series such as Harry Potter is simply 
huge. 
And of course Lord of the Rings a book with in itself 
inspired the role-playing game Dungeons and Dragons 
is one of the most successful movie series of all time.
For those in the know, cosplay is a portmanteau of the 
words costume and play. It is where participants wear 
costumes and accessories to represent a specifi c char-
acter or idea from manga, anime, comic books, video 
games, or movies.
One famous cosplayer, who has also played our brand 
of laser tag is Raychul Moore. Picture here is Raycul as 
Princess Leia. 
Famous cosplay personality Raychul recently got her 

hands on Battlefi eld UNDEAD in a Capcom, Resident 
Evil press event in California, USA. 
“Resident Evil themed laser tag, anyone? That’s exactly 
what we got to do at a recent Capcom press event for 
Resident Evil: Operation Raccoon City!” said Raychul 
Moore.
Raychul joined the Spec Ops Team to irradicate the 
zombie horde.
“I got your back!” said Raychul to a team-mate.
But even in Battlefi eld UNDEAD there are spawn 
campers.
“Aw. Bastard!” she said when a zombie owed her!
Despite Raychul screaming “We’re not going to make 
it!!” mid-way through the battle. But the Spec Ops team 
worked together and emerged victorious!
“I hadn’t played laser tag in years and forgotten how 
much fun it could be, especially when you add zom-
bies!” she said. Delighted Raychul exclaimed “We held 
the team together!” 
Her secret? Her good luck shoes.
See more http://www.battlefi eldsports.com/news/just-
add-zombies


